Round table Societal impacts of information and communications technology by Dé, Rahul
RESPONSE RATE IN INDUSTRIAL SURVEYS CONDUCTED IN INDIA: TRENDS AND IMPLICATIONS
T.N. KRISHNAN and Shobitha POULOSE
Despite a growth in the number of India-
focussed articles appearing in leading
business journals, there has been no
systematic review of response rate to
surveys conducted in India. India differs
signiﬁcantly from Western nations not only
in its cultural norms but also in the practical
difﬁculties of doing empirical research. This
study examines the response rate for
surveys undertaken in organisational and
behavioural research with respondents
based in India. We analysed more than 2000
studies published in the years 2005 and 2010
in 26 refereed academic journals, and we
identiﬁed 77 studies that utilised surveys in
the Indian context. Out of 77 studies, 46
reported the response rate. We examined
the response rates in these 46 studies which
covered more than 1000 organisational level
respondents and 18 500 individual
respondents. The average response rate for
studies that utilised data collected from
individuals was 64.62 with a standard
deviation of 22.1, while the average
response rate for studies that utilised data
collected from organisations was 13.31 with
a standard deviation of 6.19. There were a
few similarities with studies in the Western
context. The use of non-monetary
incentives was found to be associated with
higher response rates while the use of
reminders was related to lower response
rates. The response rate is also signiﬁcantly
different for organisation level as compared
to individual level respondents. In contrast
to the Western context, however, a few
differences were observed. The average
response rate for an organisational level
survey is signiﬁcantly lower, while for
individual level respondent groups it is
signiﬁcantly higher than the average ﬁgures
reported in the West. There is a
signiﬁcantly higher proportion of direct
methods of survey data collection than
through mail or Web, and these were also
associated with a higher response rate than
other modes. Further, use of legitimate
authority to request participation in the
survey has been adopted in many studies
and it has been associated with higher than
average response rates. Implications and
recommendations are discussed.
LABOUR MARKET OUTCOME FOR FORMAL VOCATIONAL EDUCATION AND TRAINING IN INDIA: SAFETY NET AND BEYOND
Tutan AHMED
This paper explores the safety net aspect of
the labour market incentive for the
vocational education and training (VET)
trained manpower in the Indian context.
Generally, VET is considered to be a choice
made by individuals who are looking for
wages similar to or lower than that which
corresponds to higher education, but with
lower unemployment probability. People
choose VET because of the incentive that
there is a lower probability of remaining
unemployed after the VET course. Using two
rounds of National Sample Survey
Organisation (NSSO) data, this paper
explores the wage, unemployment, and
status of employment of the individuals who
participate in the labour market after
completing VET. It has been observed that
while there is a signiﬁcant positive return of
VET to the wages, unemployment from VET
is quite high, particularly for individuals
taking VET courses which correspond to
lower levels of general education.
This paper also explores the institutional
variables responsible for the outcome of the
vocational education and training.
Institutional variables as explored in the
existing research are: course duration,
stratiﬁcation between vocational and
general education, employer participation,
and “vocational speciﬁcity” of the courses.
This work examines another aspect of
labour market structure where there is a
high supply of engineers. It explores the
possibility of the impact of this external
factor on the labour market outcome for
the VET trained manpower. Possibility of
the impact of these variables on the
incentive structure for the VET trained
manpower is explored. This paper provides
direction for future studies for exploring the
impact of these variables on the labour
market outcome for individuals who are
pursuing formal VET.
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Information and communications
technology (ICT) deployments in developing
countries like India face many challenges.
These challenges turn the focus away from
the promise of technology, towards the
deeper issues of social context, adaptation,
inclusivity, ethics, security, and
assessment. The speakers on the panel
elaborate these issues.
Ashwin Mahesh, founder and CEO of
Mapunity, a social technology ﬁrm, points to
the many players involved in addressing
social problems and the value of open
technologies in enabling many to
participate. Participation of this scale also
requires that the public be educated and
informed about the challenges. Srinivas
Padmanabhuni, VP, ACM India and AVP,
Infosys Labs, raises the issues of inclusivity,
ethics and security. Those who are
physically handicapped, or otherwise on the
wrong side of the digital divide, have to be
included; software that is used for public
purposes should be certiﬁed for being
accurate; and public systems have to
balance security against openness. Chetan
Patil, Founder & CEO, Rakya Technologies,
provides an example of building systems in
an inclusive manner, including users and
developers in the local region to build
appropriate systems. Pramod Varma, Chief
Architect, Unique Identiﬁcation Authority of
India (UIDAI), talks about the Aadhaar
Unique Identity system that addresses the
concern of inclusivity while at the same
time providing a paperless, cardless unique
number for the entire population of India.
The design of the Aadhaar system is that of
a platform that allows many other system
builders to create solutions and products
using the unique number. It is ﬂexible
enough to allow many types of models to
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co-exist with the system, with a core focus
of establishing a unique identity for people.
Amit Prakash of IIIT Bangalore, former
advisor—Social Sector Consulting, Deloitte
India, talks about the fundamental
problems of assessment of ICT projects.
Whose perspective should be assumed for
assessment? How should projects be
assessed? Which indicators should be
tracked? Given the role of ICT for
development it is important to identify
those groups within marginal populations
who can beneﬁt most from ICT use.
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